
Facebook Digital Marketing Certificate 

Launching SP2021, Cost: $250 per course. (*Possible scholarship available) 

Program Overview 

The Digital Marketing Certificate is a partnership with Facebook. In a series of three courses, student will earn hands on 
experience in digital marketing tools such as Google Analytics, Facebook Ads and Mailchimp. Along with learning industry 
standard marketing tools, students will learn concepts in brand positioning, targeting and segmentation and tracking key 
metrics.  

This is a great opportunity for business owners looking to increase the digital footprint or individuals interested in marketing 

careers. Entry level digital marketing jobs have grown 20% annually over the last 5 years. Digital marketing skills are also 

increasingly a career booster in many other fields outside of marketing. Possible careers that align with this certificate that are 

in demand jobs are: Digital Marketing Coordinators, Marketing Associates, and Social Media Coordinators 

Courses in Certificate Program 

Foundations and Strategy of Marketing  

This course is designed to introduce the student to the basics of Digital Marketing. It aims to develop the student’s 

understanding of marketing in the context of a business and provide a framework for students to think about 

concepts such as segmentation, targeting, value propositions, and metrics. Students will be assessed throughout the 

course through exercises on the topics. The course culminates in a final presentation in which the student will use the 

PACE framework to analyze and create a digital marketing plan for a chosen company. 

Skills learned: 

• Using PACE framework to analyze and create a digital marketing plan 

• SWOT analysis 

• Segmentation and developing personas  

• Creating marketing objectives for the company and generate a KPI 

 

Marketing Analytics and Performance Optimization 

This course aims to give students the skills needed to analyze results of marketing efforts. Students will learn about 

factors that drive conversion and how to optimize their efforts using data and A/B testing. Students will understand 

what the key metrics for digital marketing are. Students will be assessed through three projects that give them an 

opportunity to get hands-on experience using spreadsheets, Google Analytics and analyzing an A/B test. Basic 

internet skills and an understanding of Microsoft Office applications are recommended. 

Skills learned: 

• Calculating key marketing metrics, including click-through rate, conversion rate, and ROI  

• Creating data visualizations, including bar, pie, and line charts 

• Spreadsheets and pivot tables 

• A/B testing 

• Google Analytics reports 

 

Social Media Marketing 

This course gives students a deeper understanding of the role social media plays in a digital marketing strategy. 

Students will learn about different platforms and their best practices and create a social media strategy that builds on 

the material in course 1. The students will be assessed through a capstone project completed throughout the course. 

The project will give students an opportunity to test their social media skills as well as create a simulated ad campaign 

on the Facebook platform (Ads Manager).  

Skills learned: 

o Completing a campaign outline 

o How to explore and analyze a business’s social media presence 

o How to create, post, and analyze performance of a Facebook ad and feed content 



 

Questions? Please contact Tonja Simmons-Girten. 

mailto:tgirten@ccc.edu
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